
CASE STUDY



Background

Invest MP - Global Investor Summit 2016, 
a flagship investment promotion event 
of the Government of Madhya Pradesh, 
was in its ninth year. Over a period of 
eight years the Summit has evolved into 
a major international event being 
attended by who's who of the Business 
World, Academia and Politics.



Objective

With Invest MP - GIS 2016, 
the government wanted to 
convey the grand scale of 
the event with a clear 
communication about the 
various Indian and global 
industries that could benefit 
from the event.



Plan Of Action

In conjunction with the 
government authorities, we 
identified the various industries 
that could benefit from the 
opportunities available in MP. 
Since we were talking to heads 
of states, global leaders and 
trade associations, the 
communication needed to be 
crisp and relevant.



Plan Of Action
After an in-depth market 
study and analysis, it 
was decided that the 
essence of 
communication should 
comprise the robust 
performance of MP as a 
state while highlighting 
the key initiatives (e.g. 
Geo Portal) of the 
government.

A judicious media strategy was created, led by daily newspapers 
and outdoor to build the brand while supporting it with BTL 
activities to create on-ground buzz. Digital and PR were important 
elements of the media plan.



Rollout

As is the case with all campaigns, as we got closer to the event, the 
frequency of communication was increased across media. A team of 
copywriters, designers, and account managers from Mumbai set up 
base at the Summit location (Bhopal) for over a month to facilitate 
quick turnaround of creatives and artworks.

Media planning and 
buying was done 
parallel to designing 
of the creatives. 
Social media and PR 
campaigns were 
planned meticulously 
while providing the 
flexibility for last 
minute updations 
and editions.



Rollout

The network of communication between the client’s representatives, 
the decision makers in the government, our team stationed at the 
venue and our team at the Mumbai office worked like a well-oiled 
machine to operate smoothly together round-the-clock

On days of the event, a 
specialised digital and PR 
team was stationed at the 
60,000 sq. ft. ground for all 
3 days to provide live 
updates on social media 
followed by PR coverage on 
the following day. We 
worked closely and in real 
time with CII to formulate 
the content for social media.



PRESS ADS



Magazine Ad



Road Shows in Hyderabad



Road Shows in Bengaluru



Press Ad highlighting USP’s of Madhya Pradesh



Press Ad highlighting USP’s of Madhya Pradesh



Key Highlights & Seminars of GIS 2016, Madhya Pradesh



GeoPortal Ad



Welcome Ad



Welcome Ad



Welcome Ad



Programme Schedule of GIS 2016, Madhya Pradesh



Highlights of GIS 2016, Madhya Pradesh



Investors’ Names Ad



OOH Media



Hoardings



Hoardings



Hoardings



Pole Kiosks



Pole Kiosks



Bus Shelter



SOCIAL MEDIA



Facebook



Facebook



Twitter



Twitter



Posters



Posters



Result

The marketing campaign was well received 
by the TG with ‘Invest MP’ as a brand 
drawing:

5122 
national and international delegates

42 
participating countries

INR 5,62,847 crore 
committed investments



Photo Gallery
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